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Personalized recommendation helps carrier’s digital marketing

MA Chunyu, WANG Junlin, WANG Baowang, GAN Bohua
Huawei Technologies Co., Ltd., Shenzhen 518129, China

Abstract: The challenge and demands of telecom operator’ digital marketing were briefly analyzed, the advantages
of internet thought were also drawled and then the personalized recommendations were proposed to help telecom op-
erator’s digital marketing, and the history of carrier’s personalized recommendation was introduced. Then the prin-
ciple and implementation process of telecom operator’s personalized recommendation which bases on carrier mer-
chandise, user behavior data and the computing ability of big data platform was described. Finally, the implementa-
tion scenario of personalized recommendation in telecom operator digital content business was described, and the
value and future of personalized recommendation have prospected.
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